








Section 1
Introduction

1.3
How these guidelines can help you

These guidelines make it easy for you to
produce communications materials that fit
the Department’s visual identity.

They set out how you can combine the key
elements - the building blocks of our brand
- to create materials that are engaging,
modern, and present a consistent look and
feel across all our communications.

We have included plenty of examples of
everything from posters to White Papers,
showing how much room there is for
creativity while still keeping within the
guidelines.
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The guidelines are easy to use. Just choose a
template based on your audience and the
subject and follow the step-by-step prompts.

If you want to check whether any
communications materials fit within our
brand, all the key elements - the logo,
colours, typefaces, character illustrations
and dimensions - are covered in Section 2:
The building blocks of our brand.

These guidelines only apply to the
Department’s corporate brand. Please
contact the Corporate Branding Team if
you're producing something you think
needs to use a separate campaign or
product brand.
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1.4
Who to ask for help and advice

Hopefully you will find everything you need
here, but if you are in any doubt, contact the
Corporate Branding Team and they will be
glad to help you.

Telephone 0114 259 3894
Email branding.mailbox@dcsf.gsi.gov.uk
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